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Understanding ASEAN Countries Broadcasting: An Overview1 
By Dr. Judhariksawan2 
 
Introduction  
The area of ASEAN countries are 4.5 million kilometers per square 
with approximately 630 million people within multi ethnics and languages. 
Some government forms are Republic, Monarchy and Monarchy 
Constitution. The political character has relations with their communication 
policy. In democracy country, free flow of information is the essential of 
Open Sky Policy. People are free to have own parabolic antenna to reach 
free to air program from satellites. In the other countries, with Prior 
Consent Policy, it’s prohibited. Political character also provides the 
different shapes of regulator institution. There are countries with 
Independent Regulatory Body and also there is Government Control. But 
we can find mixed between both or separate authority between them in 
one country. 
 
The nature of ASEAN countries broadcasting presents a vast array 
of differences regarding the broadcast media. But, there are similar kinds 
of Radio and Television station, such as Terrestrial, Cable, and Satellite 
services. Free to air and Pay or subscription system. Serve as Public, 
Private and Community Broadcasting. In Indonesia and Philippines 
probably presents the most diverse media picture in the region, with a 
wide variety of broadcasters, both radio and television, operating both 
nationally and locally. At the same time, the leading media are very 
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commercialised, with ownership concentrated mainly in the hands of large 
companies or family businesses. In recent years they were found affiliated 
with political party.  
 
In the some ASEAN countries, broadcasting mainly in under 
government control, although concessions have been granted to a few 
private television and many private or community radio operators. 
Although there are a number of private broadcasters, few free-toair 
television stations are available in the provinces and most are affiliated in 
one way or another with the government. Ministry of Communication have 
an authority to conduct directly towards public broadcasting with 
nationwide coverage area. In addition, in recent years there has been a 
rapid growth formally unlicensed television, mostly cable and radio 
broadcasters. 
 
Indonesia Market Overview 
Indonesian television broadcasting industry divided into two 
clusters, namely public and private broadcasting; and free and paid 
subscription. From the two clusters, combination of private broadcaster 
with paid subscription is the most competitively dynamic. In details, 
according to Article 33 of Law Number 32 of 2002 on Broadcasting Law, 
broadcasting services in Indonesia consists of radio broadcasting service 
and television broadcasting service which held by public broadcasting 
institutions (LPP), private broadcasting institutions (LPS), community 
broadcasting institutions (LPK), and subscription broadcasting institutions 
(LPB).  
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Private television stations (private broadcasting) entered the 
Indonesian scene in 1988. Beforehand, only two public broadcasting 
institutions dominate the television, TVRI (Televisi Republik Indonesia) 
and RRI (Radio Republik Indonesia). Nowadays, Indonesian broadcasting 
industry (free to air) tends to be controlled by several groups of company 
even owned by politic activists and has been used as a tool to influence 
public opinion. For example, TransCorp owns Trans TV, Trans 7, and 
detik.com. MNC group owns MNC TV, RCTI, Global TV, and lately Sindo 
TV. EMTEK group owns SCTV , Indosiar and O Channel. And Visi Media 
Asia (VIVA) Group owns ANTV and tvOne. 
 
Migration To Digital 
The broadcasting landscape all over the world has been 
undergoing significant technological and structural changes, especially 
when digital television terrestrial comes. In the 2003 ASEAN Digital 
Broadcasting (ADB), which is initiated by Brunei Darussalam and 
Singapore, ASEAN countries are now facing the transition from analog to 
digital broadcasting system as well as convergence of traditional 
broadcasting with telecommunications. Time Frame for Analogue Switch-
off (ASO) is from 2015 to 2020.  
 
Most of ASEAN countries are using European Digital Video 
Broadcasting-Terrestrial Second Generation (DVBT2) systems. Only 
PHILIPPINES chose Japanese Integrated Services Digital Broadcasting 
(ISDB-T) system. CAMBODIA shared using the DVB-T and South Korean 
Terrestrial Digital Multimedia Broadcasting (TDMB) for its digital standard. 
While LAO PDR is chose Chinese Digital Terrestrial Multimedia Broadcast 
(DTMB) system and standards. Singapore is the most progressive country 
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in ASEAN in terms of digital broadcasting, having already introduced 
standard digital television using the DVB-T2 system. Singapore’s free-to-
air TV channels began broadcasting in digital on 16 December 2013. 
Singapore plans to broadcast all television through a terrestrial digital high 
definition system by 2016. 
 
Actually Indonesia has master plan and roadmap to digital transition 
and plans to ASO in 2018. But, we have some problem about the 
regulation and policy issues, mainly in digital business model. Supreme 
Court was revoked the Minister Decree to fulfill accusation by local and 
small television station which feel business model is discriminative and 
more profitable to big company. The issue in Indonesia is unique because 
a large number of TV stations. There are more than 400 private terrestrial 
TV stations. That number will be even greater because the business 
model chosen using multiplexing system which serve 12 station for each 
local area. While the government established that the multiplexing 
operator is a large private TV company. It would be disruptive investment 
and competition. Today our new ministry is looking for new formula. 
 
Media Convergence 
Rapid technological development will also affect to the development 
of the recent media industry, both media infrastructure and existing 
content along with it. The merging of information technology and 
telematics will generate media convergence and digitalization, including in 
television broadcasting system. ASEAN countries have been affected in 
the technological convergence. These transformations have given 
consumers access to a greater variety of communications and media 
services than ever before. The penetration of new technologies and the 
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dynamic effects of convergence are changing the way that consumers 
access and view audio-visual content.New media, such as internet 
television, social media, IPTV and OTT, are services provided via different 
media that escape the traditional boundaries of broadcasting. New media, 
such as internet television, social media, IPTV and OTT, are services 
provided via different media that escape the traditional boundaries of 
broadcasting. It is no longer possible to provide a uniform definition of 
‘broadcasting’ that is adequate to capture all the particular features of the 
market for broadcasting services.  
 
By some research, although television still reigns, where 9 from 10 
people in Southeast Asia watch ‘Free to Air TV’, online has grown rapidly 
as lifestyle and influence in the last decade. By time spent on internet 
research, average people spent 3 hours for online but just one hour for 
television. Meanwhile, according to data projected by eMarketer, total 
media ad spending in Indonesia in 2015 will reach $ 12.94 billion. This 
value is up 16% rather than ad spending in 2014. The portion of the digital 
ad spending this year is expected to reach $ 950 million, an increase of 
80% than the previous year. Estimated percentage of digital advertising 
will continue to grow until it reaches 20% in 2018.Unfortunately 70 percent 
of the market controlled by non-ASEAN countries. 
 
The new media mean new problems. Piracy, broadcasting rights, 
advertisement tax and benefit for country, are problem arises. For the 
ASEAN community, content issues are major problems dealing with 
values, cultural and local wisdom. As a consequence, many of the 
traditional rationales for broadcasting regulation have been removed and 
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new competition concerns have arisen. Some countries in ASEAN already 
have but the other still in making regulation process. 
 
For the market, where are the biggest opportunities? Young and 
emerging middle-class consumers will lead and drive change. Emerging 
markets in ASEAN have witnessed significant shifts in consumers habits, 
driven by rising affluence, proliferation of internet-enabled mobile devices 
and affordable data plans. This emerging group of consumers are young, 
they have grown up as a digital generation, and most have online 
technologies. 
 
January 1st, 2016: ASEAN Economic Community (AEC) 
ASEAN Economic Community established based on assumption 
that working together is better, rather than competing with each other. We 
will find out free flow of goods, services, investment capital and skilled 
professional labor in large scale. There are hope and big opportunity when 
10 countries as a single regional economic market. Strong emerging 
market of 600M people.*** 
 
Thank you. 
     
 
 
20 May 2015 
 
Dear Dr Judhariksawan 
 
ASEAN BROADCASTING REGULATORS’ FORUM 2015 
Forum organised by the International Institute of Communications  
Hosted by The National Broadcasting and Telecommunications Commission, Thailand 
 
Tuesday 7-Wednesday 8July 2015 
Century Park Hotel  
Bangkok 
 
It is my great honour to invite you to attend this Forum, being organised by the International 
Institute of Communications (IIC) and hosted by the National Broadcasting and 
Telecommunications Commission of Thailand (NBTC). The Forum will discuss the issues that the 
rapidly changing media market raises. It will bring together regulators from the ASEAN region as 
well as speakers from further afield to look at how the transition to digital broadcasting might be 
most efficiently achieved, the impact of digitalisationon current aspects of broadcasting 
regulation and possible regulatory responses to the new media landscape. 
 
We would like to invite you to speak in the opening session of the Forum on the developments 
in the market on day 1 (7 July) and then again on spectrum issues on day 2 (8 July)? We hope 
that you can take up this offer? (I attach the draft programme to the end of this letter.) 
 
The IIC has long been unique in its converged approach to media, technology and 
telecommunications issues, providing an important platform for thoughtful debate among 
senior players within industry, politics and academia. It is honoured to work with the NBTC on 
such a forward-looking agenda. 
 
You can count on your participation being received by fellow-contributors who are both 
engaged and influential this invitation. We warmly invite you to join us at this event. More 
information is available here: http://www.iicom.org/telecommunications-media-
forum/broadcasting-forum-thailand. I have copied the IIC’s Director General, Andrea Millwood 
Hargrave, and she would be happy to answer any questions that you might have at this stage. 
 
We look forward to your valued participation and discussing the programme with you as it 
develops. 
 
Yours, 
 
FABIO COLASANTI 
President, IIC 
Cc Andrea Millwood Hargrave 
 
 
 
ASEAN Broadcasting Regulators’ Forum, 2015 
 
Tuesday 7 – Wednesday 8 July 2015 
 
Hosted by: The National Broadcasting and Telecommunications Commission, Thailand 
 
Outline programme 
 
1. Market overview 
a. How is the face of broadcasting changing in ASEAN countries? 
b. How do demographics and geography affect the rate of change? 
c. Where are the opportunities for growth and innovation in the broadcasting market – 
do they exist? 
 
2. Transition to digital communications /digital switchover 
a. Progress report from ASEAN countries 
b. Challenges and opportunities 
 
3. Regulatory responses to the new media landscape 
a. Investment and innovation 
b. Encouraging local content 
c. Must carry or must have rules 
d. OTT and streamed content / OTT Regulations 
 
4. What are the key regulatory policy issues in terms of broadcasting from an ASEAN regulator's 
perspective? 
a. What are the issues in terms of cross border transmission? 
b. News and current affairs 
c. Copyright and piracy issues? 
d. Second set and viewing ‘on the move’, via the internet 
 
5. Empowering the user 
a. Relevance of content regulation in a digital world 
b. Protection of minors 
c. Communications literacy 
d. The effect on social media / contents in a borderless world  
 
6. Competition in the Digital TV and Digital Radio markets 
a. Ensuring access 
b. What will the future be in terms of regulation/competition: Pay TV vs. OTT vs. cable 
etc? 
c. Pricing 
d. Funding: advertising, subscription, state aid 
 
7. Spectrum issues 
a. Digital dividend 
b. Digital divide 
c. Interference issues 
d. Connected devices and requirements for spectrum 
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ASEAN Broadcasting Regulation Forum, 2015 
Tuesday 7 – Wednesday 8 July 2015 
 
Hosted by: The National Broadcasting and Telecommunications 
Commission (NBTC), Thailand 
 
Century Park Hotel, Bangkok 
 
TUESDAY 7 JULY 
 
08.30 Registration and refreshments 
 
09.00 Welcome address: Col Dr Natee Sukonrat, Vice Chairman, NBTC 
 
09.20 Opening address:   Air Chief Marshall Thares Punsri, Chairman, NBTC 
          
             Photo taken with Chairman, Vice Chairman and Speakers on Stage 
 
09.45 SESSION 1: Market overview 
 How is the face of broadcasting changing in ASEAN countries? 
 How do demographics and geography affect the rate of change? 
 Where are the opportunities for growth and innovation in the broadcasting market – do they 
exist? 
 
Chair Assoc Professor Sudharma Yoonaidharma 
Dean, School of Law, University of the Thai Chamber of Commerce; 
President, Academy of Public & Enterprise Policy & Regulation 
 
KEYNOTE: Dr Judhariksawan 
Chairman, Indonesian Broadcasting Commission (KPI) 
 
Overview:  Andrew Marshall, Co- Chairman, Regulatory and Anti-piracy 
Committee, CASBAA 
 
10.30 Refreshments to be served inside the Ballroom  
 
10.45 SESSION 1 continued 
 
Speaker: Jeremy Olivier  
Head of Internet Policy, Ofcom-Office of Communications, UK 
 
Discussants: Dr Judhariksawan 
Chairman, Indonesian Broadcasting Commission (KPI) 
 
Andrew Marshall, Co- Chairman, Regulatory and Anti-piracy 
Committee, CASBAA 
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11.30 SESSION 2: Transition to digital communications /digital switchover 
 Challenges and opportunities 
 Giving access to rural populations  
 
     
Chair Col Dr Natee Sukonrat 
Vice Chairman, NBTC 
 
Speakers  Tony George 
Manager Broadcasting Carriage Policy, Australian Communications 
and Media Authority (ACMA) 
 
Ling Pek Ling 
Project Director of the Digital Broadcasting Deployment Office, Media 
Development Authority Singapore (MDA) 
 
Haniza Ros Nasaruddin 
Chief Commercial Officer, MYTV Broadcasting Sdn Bhd, Malaysia 
 
Jeffrey Yan 
Director Technology Policy, Dynamic Spectrum Alliance 
 
 
13.00 Lunch 
 
14.00 SESSION 3: Regulatory responses to the new media landscape 
 Investment and innovation 
 Encouraging local content 
 Must carry or must have rules 
 OTT and streamed content / OTT Regulations 
 
Chair Andrea Millwood Hargrave 
 Director General, IIC 
 
Speakers  Tom Pentefountas 
Vice Chairman - Broadcasting, Canadian Radio Television and 
Telecommunications Commission (CRTC) 
 
Joan Warner 
Chief Executive Officer of Commercial  Radio Australia;   
Chairperson of the WorldDMB Asia Pacific Committee and 
WorldDMB Steering Board member 
 
Mohamad Ali Hanafiah Mohamad Yunus 
Chief Officer, Content Security and Innovation, Malaysian 
Communications and Multimedia Commission 
 
 
15.30 Networking and refreshments 
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16.00 SESSION 4: View from the industry: What are the key regulatory policy issues in terms 
of broadcasting? 
 
Chair Matt Pollins 
Associate, Olswang Asia 
 
Speakers  Dr Amal Punchihewa 
Director Technology, Asia-Pacific Broadcasting Union (ABU) 
 
Heiko Zysk 
Vice President Governmental Relations & Head of European Affairs 
at ProSiebenSat.1 Media AG 
 
Matthew Kurlanzik 
Director of Government Relations, Asia, 21st Century Fox 
 
17.30 Close of Day 1 
 
WEDNESDAY 8 JULY 
 
09.00 Registration and refreshments 
 
09.15 KEYNOTE:  Tom Pentefountas 
Vice Chairman - Broadcasting, Canadian Radio Television and 
Telecommunications Commission (CRTC) 
 
 
09:45 SESSION 5: Empowering the user 
 Relevance of content regulation in a digital world 
 Protection of minors 
 Communications literacy 
 The effect on social media / contents in a borderless world 
 
Chair Supinya Klangnarong 
Commissioner, NBTC 
 
Speakers  Asst. Prof. Pirongrong Ramasoota Rananand 
Department of Journalism and Information, Faculty of 
Communication Arts, Chulalongkorn University;  
Member of the Content Board, Broadcast Section, NBTC 
 
Edgardo Legaspi 
Executive Director, South East Asian Press Alliance, Philippines 
 
Khin Maung Win 
Deputy Executive Director & Deputy Chief Editor, Democratic Voice 
of Burma 
 
 
 
11.15 Refreshments to be served inside the Ballroom 
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11.30 SESSION 6: Competition in the Digital TV and Digital Radio markets 
 Ensuring access 
 What will the future be in terms of regulation/competition: Pay TV vs. OTT vs. cable 
etc? 
 Pricing 
 Funding: advertising, subscription, state aid 
Chair Dr Thawatchai Jittrapanun 
Commissioner, NBTC 
 
 
Speakers  Piyabutr Bunaramrueng 
Assistant Professor in Law, University of the Thai Chamber of 
Commerce 
 
Joan Warner 
Chief Executive Officer of Commercial  Radio Australia,  Chairperson 
of the WorldDMB Asia Pacific Committee and WorldDMB Steering 
Board member 
 
The particular case of the Premier League in the UK:  
Jeremy Olivier  
Head of Internet Policy, Ofcom-Office of Communications, UK 
 
 
13.00 Lunch  
 
14:00 SESSION 7:Spectrum issues 
 Digital dividend 
 Digital divide 
 Interference issues 
 Connected devices and requirements for spectrum 
 
 
Chair Dr Amal Punchihewa 
Director Technology, Asia-Pacific Broadcasting Union (ABU) 
 
Speakers  Tony George 
Manager Broadcasting Carriage Policy, Australian Communications 
and Media Authority (ACMA) 
   
Parita Wongchutinat 
Executive Director, Broadcasting Technology and Engineering 
Bureau, NBTC 
 
  Faizah Zainal Abidin 
Head of Spectrum Planning Division, Malaysian Communications 
and Multimedia Commission 
 
 
15.30 Closing remarks Andrea Millwood Hargrave 
 Director General, IIC 
 
 
 
